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Department for Digital, Culture, Media and
Sport (2024) Sport Satellite Account for the UK,
DCMS, London, UK. (Research conducted by the
Sport Industry Research Centre, Sheffield Hallam
University).

The R&A (2023) A Satellite Account for Golfin the
UK, The R&A, St Andrews, Scotland, UK (Research

conducted by the Sport Industry Research Centre,
Sheffield Hallam University).

Confederation of Golfin Ireland (2017) A Satellite
Account for Golf in the Republic of Ireland, CGl,
Maynooth, County Kildare, Ireland. (Research
conducted by the Sport Industry Research Centre,
Sheffield Hallam University).
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1.2 Basic Aim

The Association has as its basic aim the
strengthening of the National Identity in a 32-County
Ireland through the preservation and promotion of
Gaelic Games and pastimes. It is the International
Governing Body responsible for the promotion

of Gaelic Games and the Aims and Ethos of the
Association.

1.3 National Games

The Association shall promote and control the
National games of Hurling, Gaelic Football, Handball
and Rounders, and such other games, as may be
sanctioned and approved by Annual Congress.

1.4 Additional Aims
(@ The Association shall actively support the

Irish language, traditional Irish dancing, music,
song, and other aspects of Irish culture. It shall
foster an awareness and love of the national ideals
in the people of Ireland, and assist in promoting a
community spirit through its clubs.

(b) The Association shall promote its aims
amongst communities abroad through its
International Units and World GAA.

(c) The Association shall support the promotion
of Camogie and Ladies Gaelic Football.

(d) The Association shall use all practical
endeavours to support Irish Industry especially in
relation to the provision of trophies and playing
gear and equipment.
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Aim

‘An active nation where people are encouraged
to start, continue to participate, progress and
achieve in sport.”

Selected strategic outcomes

1. Building and strengthening the “participation/
recreational sport” element of the sports
development framework.
Building and strengthening of the “committed/
organised sport” element of the sports
development framework.
Volunteer development — To invest in supporting
the sport sector to improve the volunteer
experience. Support the building of a more
diverse volunteer base.

19. Promote the value of sport, including benefits of
active and social participation.

26. Deliver Women in Sport Policy to ensure fair and
equitable practices and gender balance in sport.

Beyond the obvious synergies of more participation
(1 and 2) and more volunteers (3), it is worth
highlighting the two other objectives. First,
promoting the value of sport both active and social,
which speaks to the agenda of sport’s contribution
to wider society such as social connectedness and
social capital. Secondly, the Women in Sport policy
is an ideal opportunity for the Ladies Gaelic Football
Association and the Camogie Association to work
in partnership with Sport Ireland to support the
development that will be needed to make integration
asuccess in 2027.



https://www.sportireland.ie/sites/default/files/media/document/2023-09/strategy_FINAL.pdf
https://www.sportireland.ie/sites/default/files/media/document/2023-09/strategy_FINAL.pdf
https://www.sportni.net/wp-content/uploads/2013/03/dfc-active-living-sport-physical-strategy-northern-ireland.pdf
https://www.sportni.net/wp-content/uploads/2013/03/dfc-active-living-sport-physical-strategy-northern-ireland.pdf
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Level

Number

GAA

LGFA

CA

Totals
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Measure

Connacht

Leinster

Munster

Ulster

All-Ireland
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Expenditure Type

Spending Rol (€m)

Spending NI (Em)

Total (€m)

Percentage
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https://www.gov.uk/government/publications/sport-satellite-account-for-the-uk-2024-research-into-a-new-measure-for-estimating-the-value-of-sport/sport-satellite-account-for-the-uk-2024-key-findings
https://www.irishtimes.com/business/media-and-marketing/consumers-spend-540m-a-year-on-golf-in-ireland-research-shows-1.3025466
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Republic of Ireland

Northern Ireland

Total (€Em)

GVA Rol (€m)

GVA NI (Em)

Total (€Em)*

Percentage
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Republic of Ireland

Northern Ireland

Total

Sector

Employment Rol ~ Employment NI

('000s) (000s)

Employment
Total
(000s)

Percentage

Republic of Ireland Northern Ireland Total
Turnover Rol Turnover Total
Sector (€m) Turnover NI (Em) (€m) Percentage
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Republic of Ireland

Northern Ireland Total

Measure

Gaelic Games

(2022)

Gaelic Games as
% of the sport
economy

Gaelic Games as
a % ofthe Irish
sport economy

Gaelic Games as %
of the entire Irish
economy

Public Sector Income Rol

(€m)

Public Sector Income NI
(Em)

Public Sector Income NI
(Em)
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Stakeholder

€m
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Stakeholder

Jurisdiction

Impact (m)

Subjective wellbeing

Stakeholder

Jurisdiction

Impact (m)
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Social capital

Stakeholder Jurisdiction Impact (m)
Replacement value of volunteering
Stakeholder Jurisdiction Impact (m)

Summary of outcomes

Outcome

Impact (m)

% of Impact
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€m

Data Source
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Method

Clones / Co. Monaghan

Thurles / Co. Tipperary

Clones

Co. Monaghan

Thurles

Co. Tipperary

Destination of expenditure
(host economy)

v

Clones

Co. Monaghan

Thurles

Co. Tipperary
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https://www.eventimpacts.com/
https://www.eventimpacts.com/
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Clones

Co. Monaghan

Thurles

Co. Tipperary

Clones

Co. Monaghan

Thurles

Co. Tipperary

Clones

Co. Monaghan

Thurles

Co. Tipperary
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